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ABSTRAK 

A.AISYAH. (Analisis Kualitas Layanan Angkutan Hasil Pertanian (Motor Tassi) 

Dan Kebijakannya Di Kabupaten Pinrang). (dibimbing oleh Hakzah dan 

Mustakim). 

Kabupaten Pinrang merupakan salah satu penghasil beras terbesar di Sulawesi 

Selatan dimana pekerjaan utama dari penduduk merupakan petani. Untuk itu 

kebutuhan angkutan hasil pertanian juga sangat dibutuhkan yaitu motor tassi yang 

banyak digunakan oleh masyarakat petani. Tujuan penelitian mengetahui 

karakteristik (Motor Tassi) dan tingkat kualitas layanan konsumen menggunakan 

analisis AMOS dengan metode kuantitatif deskriptif berdasarkan data survei. 

Hasil penelitian menujukkan karakteristik driver bahwa jenis kelamin driver 100% 

laki-laki, usia 41-51 tahun 58,42%, pendidikan terakhir didominasi SD 79.21%, 

status perkawinan sudah kawin 88,12%, status pekerjaan sebagai sampingan 

93,07%, kepemilikan motor didominasi sebagai pemilik 89,1%, membeli motor 

secara cash 51,49%, tidak memodifikasi motor sendiri 64,36%, pendapatan 89,11% 

antara Rp10.000-15.000 perangkutan, pendapatan 52.48% Rp. 150.000-200.00 

setiap hari. Karakteristik petani berdasarkan jenis kelamin 100% laki-laki, usia 46-

55 tahun 55,38%, Pendidikan terakhir didominasi SD 63,07%, status pekerjaan 

sebagai pekerjaan utama 73,07%, status perkawinan 1 00% sudah kawin, luas lahan 

<1Ha 77,69%, kepemilikan kendaraan 91.53%. 

Hubungan variable service quality berpengaruh positif dan signifikan ke customer 

satisfaction, service quality berpengaruh positif dan signifikan ke customer loyalty, 

price fairness berpengaruh positif dan signifikan ke customer loyalty, customer 

satisfaction berpengaruh positif dan signifikan ke customer loyalty, karena setiap 

indikatornya memenuhi nilai standardized regression weights dan nilai P-value 

sehingga hipotesis dalam penelitian ini dapat diterima sedangkan variable price 

fairness berpengaruh tidak positif dan tidak signifikan ke customer satisfaction 

karena nilai P-value > 0,05, yaitu 0,612. 

Kata kunci: Transportasi, Motor tassi, AMOS, Pinrang 

 

 

 

 

 



ABSTRAK 

A.AISYAH. Analysis of the Quality of Agricultural Product Transport Services 

(Motor Tassi) and Policies in Pinrang Regency (supervised by Hakzah and 

Mustakim). 

Pinrang Regency is one of the largest rice producers in South Sulawesi where the 

main occupation of the population is farming. For this reason, the need for 

transportation of agricultural products is also very much needed, namely tassi 

motorbikes which are widely used by farming communities. The research objective 

is to determine the characteristics (Motor Tassi) and level of customer service 

quality using AMOS analysis with descriptive quantitative methods based on 

survey data. 

The results of the research show that the driver characteristics are that the driver's 

gender is 100% male, 58.42% aged 41-51 years, 79.21% dominated by primary 

school education, 88.12% married marital status, 93.07% side job status, motorbike 

ownership is dominated by the owner 89.1%, buying the motorbike in cash 51.49%, 

not modifying the motorbike yourself 64.36%, income 89.11% between Rp. 

10,000-15,000 for transportation, income 52.48% Rp. 150,000-200.00 every day. 

Characteristics of farmers based on gender 100% male, age 46-55 years 55.38%, 

last education dominated by elementary school 63.07%, employment status as main 

job 73.07%, marital status 1 00% married, land area <1Ha 77.69%, vehicle 

ownership 91.53%. 

The relationship between service quality variables has a positive and significant 

effect on customer satisfaction, service quality has a positive and significant effect 

on customer loyalty, price fairness has a positive and significant effect on customer 

loyalty, customer satisfaction has a positive and significant effect on customer 

loyalty, because each indicator meets the standardized regression weights value and 

the P-value so that the hypothesis in this research can be accepted, while the price 

fairness variable has a positive and insignificant effect on customer satisfaction 

because the P-value is > 0.05, namely 0.612. 

Key words: Transportation, Tassi motorbike, AMOS, Pinrang. 
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