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ABSTRAK  

Wahida Hi. Amier (220170034). Analisis Pengaruh Experiential Marketing 

Terhadap Loyalitas Konsumen Abon Ikan Tuna Thunnus Sp. (Studi Kasus Rumah 

Produksi Abon Ikan Tuna Bunda Kota Parepare. Dibawah Bimbingan Irmayani 

dan Muh Ikbal Putera. 

Kota Parepare, Sulawesi Selatan, aktif mengembangkan sektor Usaha 

Mikro, Kecil, dan Menengah (UMKM), termasuk dalam produksi abon ikan tuna. 

Persaingan ketat mendorong perusahaan untuk strategi pemasaran inovatif, seperti 

experiential marketing, yang menekankan penciptaan pengalaman positif bagi 

konsumen. Faktor-faktor seperti desain kemasan menarik, pengalaman pembelian, 

dan rasa yang unik menjadi fokus dalam meningkatkan kepuasan konsumen. 

Penelitian ini bertujuan untuk mengetahui pengaruh Exprential Marketing  baik 

secara parsial maupun secara simultan terhadap loyalitas konsumen abon ikan 

tuna di rumah produksi abon ikan tuna bunda Kota Parepare. Penelitian ini 

menggunakan pendekatan deskriptif kuantitatif. Teknik pengumpulan data 

menggunakan kuesioner, wawancara, observasi dan dokumentasi, sedangkan 

teknik analisis data menggunakan analisis linear berganda. Hasil penelitian 

menunjukkan bahwa : (1) variabel sense (panca indra) berpengaruh positif 

terhadap loyalitas konsumen abon ikan tuna (2) variabel feel (perasaan) 

berpengaruh positif terhadap loyalitas konsumen abon ikan tuna (3) variabel think 

(pikiran) berpengaruh positif terhadap loyalitas konsumen abon ikan tuna (4) 

variabel act (tindakan) berpengaruh positif terhadap loyalitas konsumen abon ikan 

tuna (5) variabel relate (hubungan) berpengaruh positif terhadap loyalitas 

konsumen abon ikan tuna (6) variabel sense (panca indra), feel (perasaan), think 

(pikiran), act (tindakan) dan relate (hubungan).berpengaruh positif secara 

bersama-sama terhadap loyalitas konsumen abon ikan tuna. 

 

 

Kata kunci : Exprential Marketing, Loyalitas Konsumen, Abon Ikan Tuna 
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ABSTRACT 

Wahida Hi. Amier (220170034). Analysis of the Effect of Experiential 

Marketing on Consumer Loyalty of Thunnus Sp. Tuna Fish Floss. (Case Study of 

the Bunda Tuna Fish Floss Production House, Parepare City. Under the Guidance 

of Irmayani and Muh Ikbal Putera. 

Parepare City, South Sulawesi, is actively developing the Micro, Small 

and Medium Enterprises (MSME) sector, including the production of tuna fish 

floss. Intense competition drives companies to adopt innovative marketing 

strategies, such as experiential marketing, which emphasizes creating positive 

experiences for consumers. Factors such as attractive packaging design, 

purchasing experience, and unique taste are the focus in increasing consumer 

satisfaction. This research aims to determine the influence of Exprential 

Marketing, both partially and simultaneously, on the loyalty of tuna fish floss 

consumers in the mother tuna fish floss production house, Parepare City. This 

research uses a quantitative descriptive approach. Data collection techniques use 

questionnaires, interviews, observation and documentation, while data analysis 

techniques use multiple linear analysis. The results of the research show that: (1) 

the sense variable has a positive effect on the loyalty of tuna fish floss consumers 

(2) the feel variable has a positive effect on the loyalty of tuna fish floss 

consumers (3) the think variable has a positive effect on loyalty tuna fish floss 

consumers (4) act variable has a positive effect on tuna fish floss consumer loyalty 

(5) relate variable has a positive effect on tuna fish floss consumer loyalty (6) 

sense, feel, think, act and relate. Together, they have a positive influence on the 

loyalty of tuna fish floss consumers. 

Keywords: Exprential Marketing, Consumer Loyalty, Tuna Fish Floss 
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