
 
 

LAMPIRAN 
 

Lampiran 1 Kuisioner Penelitian 

Kuesioner penelitian 

No Responden: ...... 

Kepada Yth. 

Bapak/ibu/saudara/i 

Konsumen Abon Ikan Tuna Bunda 

Kota Parepare 

 

Dengan hormat 

 Saya Ardiyanto Aruji (218170018), mahasiswa Jurusan Agribisnis Fakultas pertanian, 

peternakan dan perikanan, Universitas Muhammadiyah Parepare yang sedang melakukan 

uji coba instrumen penelitian untuk skripsi. Judul penelitian saya: “Analisis Bauran 

Pemasaran Terhadap Kepuasan Konsumen Terhadap Abon Ikan Tuna Di Kota Parepare 

(Studi Kasus Rumah Produksi Abon Ikan Tuna Bunda)” 

Segala informasi yang diberikan dalam angket/ kuesioner ini hanya untuk 

kepentingan penelitian semata akan dijaga kerahasiaannya. Oleh karena itu, saya 

meminta kesediaan Saudara/i , Bapak/ Ibu untuk meluangkan sedikit waktu untuk 

mengisi angket dengan tepat dan teliti. Atas perhatian dan partisipasinya, saya 

mengucapkan terimakasih. 

 Parepare,  Desember 2023 

Hormat saya 

 

Penyusun 

Petunjuk pengisian : 

1. Tulislah identitas diri anda.  

2. Bacalah setiap pernyataan yang ada dengan seksama dan hubungkan dengan 

aktivitas keseharian anda sebelum menemukan jawaban.  

3. Pilihlah salah satu jawaban yang sesuai dengan pendapat anda dengan 

memberi tanda silang () pada angka pada alternatif jawaban yang tersedia 

berikut ini:  

SS = Sangat setuju 

S   = Setuju 
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Ks   = Kurang setuju 

TS   = Tidak Setuju 

  STS = Sangat Tidak Setuju 

IDENTITAS RESPONDEN 

Nama    : 

Alamat   : 

Umur    : 

Pekerjaan   : 

Pendidikan Terakhir : 

 SD 

 SMP 

 SMA 

 Perguruan Tinggi 

PRODUK (X1) SS S KS TS STS 

1. Produk Abon Ikan Tuna Bunda memiliki kualitas yang 
memenuhi ekspektasi saya. 

     

2. Kemasan produk Abon Ikan Tuna Bunda menarik dan 

fungsional 
     

3. Ketersediaan produk Abon Ikan Tuna Bunda selalu 
konsisten. 

     

4. Inovasi produk Abon Ikan Tuna Bunda membuat saya 

tertarik untuk selalu mencoba produk baru yang 
ditawarkan. 

     

5. Respons Rumah Produksi Abon Ikan Tuna Bunda 

terhadap umpan balik konsumen terkait produk sangat 

baik. 

     

HARGA (X2) 

 
SS S KS TS STS 

1. Harga abon ikan tuna Bunda sebanding dengan kualitas 

produk yang ditawarkan. 
     

2. Diskon dan promosi harga memberikan nilai tambah bagi 

pembelian abon ikan tuna Bunda. 
     

3. Saya merasa harga abon ikan tuna Bunda sangat 
terjangkau. 

     

4. Dibandingkan dengan merek lain, harga abon ikan tuna 

Bunda lebih bersaing. 
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5. Saya merasa puas dengan nilai harga yang saya bayarkan 
untuk abon ikan tuna Bunda. 

     

TEMPAT (X3) SS S KS TS STS 

1. Kondisi tempat penjualan abon ikan tuna Bunda bersih 
dan nyaman. 

     

2. Pengalaman berbelanja di rumah produksi abon ikan tuna 

Bunda selalu memberikan kenyamanan dan kemudahan 
bagi saya. 

     

3. Saya merasa bahwa layanan pelanggan yang diberikan di 

rumah produksi abon ikan tuna Bunda sangat 

memuaskan. 

     

4. Ketersediaan informasi mengenai alamat dan jam buka 

Rumah produksi abon ikan tuna bunda mudah ditemukan. 
     

5. Pengaturan tata letak produk abon ikan tuna Bunda 

memudahkan saya dalam memilih dan menemukan 
produk yang saya inginkan. 

     

PROMOSI (X4) SS S KS TS STS 

1. Saya sering mendapatkan informasi tentang abon ikan 

tuna Bunda melalui promosi yang dilakukan. 
     

2. Promosi dari abon ikan tuna Bunda mendorong saya 
untuk membeli produk tersebut. 

     

3. Materi promosi abon ikan tuna Bunda mudah dipahami 

dan menarik perhatian saya. 
     

4. Promosi yang dilakukan membantu saya untuk 
memahami keunggulan produk abon ikan tuna Bunda. 

     

5. Saya merasa puas dengan strategi promosi yang 

dilakukan oleh abon ikan tuna Bunda. 
     

KEPUASAN KONSUMEN (Y) SS S KS TS STS 

1. Saya merasa puas dengan pengalaman keseluruhan saya 

dalam mengkonsumsi abon ikan tuna Bunda.  
     

2. Abon ikan tuna Bunda telah memenuhi harapan saya 

terhadap produk abon ikan tuna. 
     

3. Saya merasa puas dengan layanan yang diberikan oleh 
abon ikan tuna Bunda. 

     

4. Berdasarkan pengalaman saya, saya akan 

merekomendasikan abon ikan tuna Bunda kepada orang 

lain. 

     

5. Kepuasan saya terhadap abon ikan tuna Bunda sangat 

tinggi. 
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Lampiran 2 Tabulasi Kuesioner 

TABULASI KUESIONER 

No 
Produk (X1) 

X1.1 X1.2 X1.3 X1.4 X1.5 Total 

1 4 4 4 4 4 20 

2 4 4 4 4 4 20 

3 4 4 4 4 4 20 

4 4 4 4 4 4 20 

5 4 4 4 4 4 20 

6 4 4 4 4 4 20 

7 2 2 4 4 5 17 

8 4 4 4 4 4 20 

9 5 5 5 5 5 25 

10 4 4 4 4 4 20 

11 4 4 4 4 4 20 

12 4 4 4 4 4 20 

13 3 4 3 3 3 16 

14 4 4 4 4 4 20 

15 4 5 4 4 5 22 

16 4 5 4 4 5 22 

17 4 5 4 4 5 22 

18 4 4 3 3 4 18 

19 4 4 4 4 4 20 

20 4 4 4 5 5 22 

21 4 5 5 5 5 24 

22 3 4 4 4 4 19 

23 3 3 4 4 3 17 

24 4 4 3 3 4 18 

25 3 4 4 3 4 18 

26 4 4 4 4 4 20 

27 4 4 4 4 4 20 
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No 
Harga (X2) 

X2.1 X2.2 X2.3 X2.4 X2.5 Total 

1 4 4 4 4 4 20 

2 4 4 4 4 4 20 

3 4 4 4 4 4 20 

4 4 4 4 4 4 20 

5 4 4 4 4 4 20 

6 4 4 4 4 4 20 

7 4 4 4 4 4 20 

8 4 4 4 4 4 20 

9 5 5 5 5 5 25 

10 4 4 4 4 4 20 

11 4 4 4 3 5 20 

12 4 4 4 4 4 20 

13 3 3 4 3 3 16 

14 4 4 4 4 4 20 

15 4 4 4 4 4 20 

16 4 4 4 4 4 20 

17 4 4 4 4 4 20 

18 2 2 4 4 5 17 

19 4 4 4 4 4 20 

20 4 4 4 4 4 20 

21 4 4 4 4 4 20 

22 4 4 4 4 4 20 

23 4 4 4 4 4 20 

24 3 4 3 3 3 16 

25 4 4 4 4 4 20 

26 4 5 4 4 5 22 

27 4 5 4 4 5 22 
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No 
Tempat (X3) 

X3.1 X3.2 X3.3 X3.4 X3.5 Total 

1 4 4 4 4 4 20 

2 4 3 4 3 4 18 

3 5 4 4 4 4 21 

4 5 4 4 4 4 21 

5 4 4 4 4 5 21 

6 4 4 4 4 5 21 

7 4 4 4 4 5 21 

8 4 4 4 4 4 20 

9 5 5 5 5 5 25 

10 4 4 4 4 4 20 

11 4 4 4 4 4 20 

12 4 4 4 4 4 20 

13 3 3 3 3 3 15 

14 4 5 5 4 5 23 

15 4 5 4 4 5 22 

16 4 5 4 4 5 22 

17 4 5 4 4 5 22 

18 4 4 3 3 4 18 

19 4 4 4 4 4 20 

20 4 4 5 5 5 23 

21 4 5 5 5 5 24 

22 3 4 4 4 4 19 

23 3 3 3 3 3 15 

24 4 4 3 3 4 18 

25 3 4 4 4 4 19 

26 4 4 4 4 4 20 

27 4 4 4 4 4 20 
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No 
Promosi (X4) 

X4.1 X4.2 X4.3 X4.4 X4.5 

1 4 4 4 4 4 

2 4 4 4 5 5 

3 4 5 4 4 4 

4 4 4 4 4 3 

5 5 5 4 4 5 

6 4 5 4 4 4 

7 5 3 4 4 4 

8 4 4 4 4 4 

9 5 5 5 5 5 

10 5 5 4 4 4 

11 4 5 4 4 4 

12 5 4 4 4 5 

13 3 3 3 3 3 

14 5 4 4 4 4 

15 5 4 5 4 4 

16 5 4 5 5 5 

17 5 4 5 5 5 

18 4 4 3 3 3 

19 5 4 4 4 5 

20 5 5 4 5 5 

21 5 5 4 5 5 

22 4 4 3 4 4 

23 4 4 4 4 4 

24 4 4 3 3 3 

25 4 4 4 4 5 

26 4 4 3 4 4 

27 4 4 4 4 4 
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No 
Kepuasan Konsumen (Y) 

Total 
Y1 Y2 Y3 Y4 Y5 

1 4 5 4 4 4 21 

2 4 4 5 4 4 21 

3 4 4 5 4 4 21 

4 4 4 4 4 4 20 

5 4 5 4 4 4 21 

6 4 4 4 4 4 20 

7 4 3 4 4 5 20 

8 4 4 4 4 4 20 

9 5 5 5 5 5 25 

10 4 5 4 4 4 21 

11 4 4 4 4 4 20 

12 4 3 4 3 4 18 

13 3 4 3 3 3 16 

14 4 4 4 4 4 20 

15 4 5 4 4 5 22 

16 4 5 4 4 5 22 

17 4 5 4 4 5 22 

18 4 4 3 3 4 18 

19 4 4 4 4 4 20 

20 4 4 4 5 5 22 

21 4 5 5 4 4 22 

22 3 4 4 4 4 19 

23 3 3 4 4 3 17 

24 4 4 3 3 4 18 

25 3 4 4 3 4 18 

26 4 4 4 4 4 20 

27 4 5 5 5 4 23 
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Lampiran 3 Output SPSS 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 Total.X1 

X1.1 

Pearson Correlation 1 ,714** ,287 ,375 ,239 ,725** 

Sig. (2-tailed)  ,000 ,147 ,054 ,231 ,000 

N 27 27 27 27 27 27 

X1.2 

Pearson Correlation ,714** 1 ,297 ,250 ,407* ,750** 

Sig. (2-tailed) ,000  ,133 ,208 ,035 ,000 

N 27 27 27 27 27 27 

X1.3 

Pearson Correlation ,287 ,297 1 ,844** ,503** ,748** 

Sig. (2-tailed) ,147 ,133  ,000 ,007 ,000 

N 27 27 27 27 27 27 

X1.4 

Pearson Correlation ,375 ,250 ,844** 1 ,558** ,780** 

Sig. (2-tailed) ,054 ,208 ,000  ,002 ,000 

N 27 27 27 27 27 27 

X1.5 

Pearson Correlation ,239 ,407* ,503** ,558** 1 ,725** 

Sig. (2-tailed) ,231 ,035 ,007 ,002  ,000 

N 27 27 27 27 27 27 

Total.X1 

Pearson Correlation ,725** ,750** ,748** ,780** ,725** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 27 27 27 27 27 27 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 27 100,0 

Excludeda 0 ,0 

Total 27 100,0 

a. Listwise deletion based on all variables in the 

procedure. 
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Reliability Statistics 

Cronbach's Alpha N of Items 

,794 5 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 16,19 2,695 ,543 ,765 

X1.2 15,93 2,533 ,555 ,765 

X1.3 16,04 2,883 ,624 ,747 

X1.4 16,04 2,652 ,641 ,735 

X1.5 15,81 2,695 ,543 ,765 

 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 Total.X2 

X2.1 

Pearson Correlation 1 ,822** ,548** ,548** ,200 ,846** 

Sig. (2-tailed)  ,000 ,003 ,003 ,317 ,000 

N 27 27 27 27 27 27 

X2.2 

Pearson Correlation ,822** 1 ,250 ,360 ,274 ,782** 

Sig. (2-tailed) ,000  ,209 ,065 ,167 ,000 

N 27 27 27 27 27 27 

X2.3 

Pearson Correlation ,548** ,250 1 ,721** ,548** ,741** 

Sig. (2-tailed) ,003 ,209  ,000 ,003 ,000 

N 27 27 27 27 27 27 

X2.4 

Pearson Correlation ,548** ,360 ,721** 1 ,439* ,762** 

Sig. (2-tailed) ,003 ,065 ,000  ,022 ,000 

N 27 27 27 27 27 27 

X2.5 

Pearson Correlation ,200 ,274 ,548** ,439* 1 ,641** 

Sig. (2-tailed) ,317 ,167 ,003 ,022  ,000 

N 27 27 27 27 27 27 

Total.X2 

Pearson Correlation ,846** ,782** ,741** ,762** ,641** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 27 27 27 27 27 27 

**. Correlation is significant at the 0.01 level (2-tailed). 
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*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 27 100,0 

Excludeda 0 ,0 

Total 27 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,790 5 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X2.1 16,04 1,652 ,716 ,697 

X2.2 15,93 1,687 ,587 ,750 

X2.3 15,93 2,225 ,651 ,753 

X2.4 16,00 2,000 ,636 ,735 

X2.5 15,81 2,003 ,406 ,808 
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Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 Total.X3 

X3.1 

Pearson Correlation 1 ,400* ,402* ,396* ,403* ,623** 

Sig. (2-tailed)  ,038 ,038 ,041 ,037 ,001 

N 27 27 27 27 27 27 

X3.2 

Pearson Correlation ,400* 1 ,600** ,633** ,778** ,843** 

Sig. (2-tailed) ,038  ,001 ,000 ,000 ,000 

N 27 27 27 27 27 27 

X3.3 

Pearson Correlation ,402* ,600** 1 ,883** ,684** ,874** 

Sig. (2-tailed) ,038 ,001  ,000 ,000 ,000 

N 27 27 27 27 27 27 

X3.4 

Pearson Correlation ,396* ,633** ,883** 1 ,643** ,870** 

Sig. (2-tailed) ,041 ,000 ,000  ,000 ,000 

N 27 27 27 27 27 27 

X3.5 

Pearson Correlation ,403* ,778** ,684** ,643** 1 ,869** 

Sig. (2-tailed) ,037 ,000 ,000 ,000  ,000 

N 27 27 27 27 27 27 

Total.X

3 

Pearson Correlation ,623** ,843** ,874** ,870** ,869** 1 

Sig. (2-tailed) ,001 ,000 ,000 ,000 ,000  

N 27 27 27 27 27 27 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 27 100,0 

Excludeda 0 ,0 

Total 27 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,877 5 
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Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X3.1 16,33 4,077 ,454 ,904 

X3.2 16,19 3,387 ,740 ,842 

X3.3 16,30 3,370 ,793 ,830 

X3.4 16,37 3,396 ,788 ,831 

X3.5 16,00 3,231 ,774 ,834 

 

 

Correlations 

 X4.1 X4.2 X4.3 X4.4 X4.5 Total.X4 

X4.1 

Pearson Correlation 1 ,297 ,619** ,556** ,631** ,789** 

Sig. (2-tailed)  ,132 ,001 ,003 ,000 ,000 

N 27 27 27 27 27 27 

X4.2 

Pearson Correlation ,297 1 ,252 ,385* ,350 ,575** 

Sig. (2-tailed) ,132  ,205 ,048 ,074 ,002 

N 27 27 27 27 27 27 

X4.3 

Pearson Correlation ,619** ,252 1 ,693** ,584** ,800** 

Sig. (2-tailed) ,001 ,205  ,000 ,001 ,000 

N 27 27 27 27 27 27 

X4.4 

Pearson Correlation ,556** ,385* ,693** 1 ,795** ,878** 

Sig. (2-tailed) ,003 ,048 ,000  ,000 ,000 

N 27 27 27 27 27 27 

X4.5 

Pearson Correlation ,631** ,350 ,584** ,795** 1 ,871** 

Sig. (2-tailed) ,000 ,074 ,001 ,000  ,000 

N 27 27 27 27 27 27 

Total.X4 

Pearson Correlation ,789** ,575** ,800** ,878** ,871** 1 

Sig. (2-tailed) ,000 ,002 ,000 ,000 ,000  

N 27 27 27 27 27 27 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Case Processing Summary 

 N % 

Cases 

Valid 27 100,0 

Excludeda 0 ,0 

Total 27 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,843 5 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X4.1 16,52 3,798 ,665 ,807 

X4.2 16,70 4,370 ,375 ,878 

X4.3 16,96 3,729 ,677 ,804 

X4.4 16,81 3,541 ,798 ,771 

X4.5 16,70 3,217 ,761 ,778 
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Correlations 

 Y1 Y2 Y3 Y4 Y5 Total.Y 

Y1 

Pearson Correlation 1 ,378 ,367 ,459* ,586** ,733** 

Sig. (2-tailed)  ,052 ,060 ,016 ,001 ,000 

N 27 27 27 27 27 27 

Y2 

Pearson Correlation ,378 1 ,279 ,376 ,350 ,690** 

Sig. (2-tailed) ,052  ,158 ,053 ,074 ,000 

N 27 27 27 27 27 27 

Y3 

Pearson Correlation ,367 ,279 1 ,656** ,223 ,698** 

Sig. (2-tailed) ,060 ,158  ,000 ,263 ,000 

N 27 27 27 27 27 27 

Y4 

Pearson Correlation ,459* ,376 ,656** 1 ,432* ,807** 

Sig. (2-tailed) ,016 ,053 ,000  ,024 ,000 

N 27 27 27 27 27 27 

Y5 

Pearson Correlation ,586** ,350 ,223 ,432* 1 ,700** 

Sig. (2-tailed) ,001 ,074 ,263 ,024  ,000 

N 27 27 27 27 27 27 

Total.Y 

Pearson Correlation ,733** ,690** ,698** ,807** ,700** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 27 27 27 27 27 27 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 27 100,0 

Excludeda 0 ,0 

Total 27 100,0 

a. Listwise deletion based on all variables in the 

procedure. 
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Reliability Statistics 

Cronbach's Alpha N of Items 

,765 5 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y1 16,37 2,781 ,605 ,710 

Y2 16,04 2,499 ,447 ,763 

Y3 16,19 2,618 ,503 ,734 

Y4 16,33 2,385 ,665 ,675 

Y5 16,11 2,641 ,512 ,731 

 

 

Descriptive Statistics 

 Mean Std. Deviation N 

Kepuasan Konsumen 20,26 1,953 27 

Produk 20,00 2,000 27 

Harga 19,93 1,685 27 

Tempat 20,30 2,301 27 

Promosi 20,93 2,368 27 

 

 

Correlations 

 Kepuasan 

Konsumen 

Produk Harga Tempat Promosi 

Pearson 

Correlation 

Kepuasan Konsumen 1,000 ,857 ,719 ,812 ,744 

Produk ,857 1,000 ,628 ,853 ,812 

Harga ,719 ,628 1,000 ,591 ,634 

Tempat ,812 ,853 ,591 1,000 ,745 

Promosi ,744 ,812 ,634 ,745 1,000 

Sig. (1-tailed) Kepuasan Konsumen . ,000 ,000 ,000 ,000 
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Produk ,000 . ,000 ,000 ,000 

Harga ,000 ,000 . ,001 ,000 

Tempat ,000 ,000 ,001 . ,000 

Promosi ,000 ,000 ,000 ,000 . 

N 

Kepuasan Konsumen 27 27 27 27 27 

Produk 27 27 27 27 27 

Harga 27 27 27 27 27 

Tempat 27 27 27 27 27 

Promosi 27 27 27 27 27 

 

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 
Promosi, Harga, 

Tempat, Produkb 

. Enter 

a. Dependent Variable: Kepuasan Konsumen 

b. All requested variables entered. 

 

Model Summary 

Model R R 

Square 

Adjusted 

R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change 

F 

Change 

df1 df2 Sig. F 

Change 

1 ,897a ,804 ,768 ,940 ,804 22,548 4 22 ,000 

a. Predictors: (Constant), Promosi, Harga, Tempat, Produk 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 79,736 4 19,934 22,548 ,000b 

Residual 19,449 22 ,884   

Total 99,185 26    

a. Dependent Variable: Kepuasan Konsumen 

b. Predictors: (Constant), Promosi, Harga, Tempat, Produk 

 

 



18 
 

 
 

 

 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) ,396 2,276  ,174 ,863 

Produk ,462 ,207 ,473 2,235 ,036 

Harga ,319 ,147 ,276 2,175 ,041 

Tempat ,207 ,156 ,243 1,321 ,200 

Promosi ,003 ,140 ,004 ,024 ,981 

a. Dependent Variable: Kepuasan Konsumen 
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