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ABSTRAK 

Alfira (221170005). Pengaruh Strategi Pemasaran Konten Media Sosial dan E-

WoM(Electronic Word Of mouth) Terhadap Keputusan Pembelian Generasi Z 

(Studi Kasus Bebs Cake Di Kota Parepare. Dibawah Bimbingan Nurhapsa dan 

Irninthya Nanda Pratami Irwan. 

Persaingan bisnis di era digital menuntut pelaku usaha untuk lebih kreatif 

dalam menarik perhatian konsumen, khususnya Generasi Z yang aktif 

menggunakan media sosial. Bebs Cake, sebagai pelaku UMKM di Kota Parepare, 

memanfaatkan strategi pemasaran konten dan electronic word of mouth (E-WoM) 

guna menarik minat beli konsumen. Penelitian ini bertujuan untuk mengetahui 

pengaruh content marketing dan E-WoM(electronic word of mouth) baik secara 

parsial maupun simultan terhadap keputusan pembelian generasi Z pada toko kue 

bebs cake Kota Parepare. Penelitian ini menggunakan pendekatan deskriptif 

kuantitatif. Teknik pengumpulan data menggunakan kuesioner, wawancara, 

observasi dan dokumentasi, sedangkan teknik analisis data menggunakan analisis 

linear berganda. Penelitian ini menggunakan pendekatan deskriptif kuantitatif. 

Teknik pengumpulan data menggunakan kuesioner, wawancara, observasi dan 

dokumentasi, sedangkan teknik analisis data menggunakan analisis regresi linear 

berganda. Hasil penelitian menunjukkan bahwa: (1) variabel content marketing 

berpengaruh signifikan terhadap keputusan pembelian konsumen bebs cake (2) 

variabel E-WoM(electronic word of mouth) berpengaruh signifikan terhadap 

keputusan pembelian konsumen bebs cake (3) variabel content marketing dan E-

WoM(electronic word of mouth) secara bersama-sama berpengaruh terhadap 

keputusan pembelian konsumen bebs cake. Strategi pemasaran yang bisa dilakukan 

oleh bebs cake yaitu dengan optimalisasi penggunaan media sosial,tidak hanya 

menggunakan instagram tetapi bisa menggunakan media sosial tiktok dan 

berkolaborasi dengan influenser lokal. 

 

Kata kunci: Kontent Marketing, E-WoM(electronic word of mouth), 

Keputusan Pembelian, Generasi Z, Bebs Cake 
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ABSTRACT 

Alfira (221170005). The Influence of Social Media Content Marketing Strategy 

and E-WoM (Electronic Word Of Mouth) on Generation Z Purchasing Decisions 

(Case Study of Bebs Cake in Parepare City. Under the Guidance of Nurhapsa and 

Irninthya Nanda Pratami Irwan. 

Business competition in the digital era requires business actors to be more 

creative in attracting the attention of consumers, especially Generation Z who 

actively use social media. Bebs Cake, as an MSME actor in Parepare City, utilizes 

content marketing strategies and electronic word of mouth (E-WoM) to attract 

consumer purchasing interest. This study aims to determine the effect of content 

marketing and E-WoM (electronic word of mouth) both partially and 

simultaneously on purchasing decisions of generation Z at the Bebs Cake cake shop 

in Parepare City. This study uses a quantitative descriptive approach. Data 

collection techniques use questionnaires, interviews, observation and 

documentation, while data analysis techniques use multiple linear regression 

analysis. This study uses a quantitative descriptive approach. Data collection 

techniques use questionnaires, interviews, observation and documentation, while 

data analysis techniques use multiple linear regression analysis. The results of the 

study show that: (1) content marketing variables have a significant effect on 

consumer purchasing decisions at Bebs Cake (2) E-WoM (electronic word of 

mouth) variables have a significant effect on consumer purchasing decisions at 

Bebs Cake (3) content marketing and E-WoM (electronic word of mouth) variables 

together influence consumer purchasing decisions at Bebs Cake. The marketing 

strategy that can be carried out by Bebs Cake is by optimizing the use of social 

media, not only using Instagram but also using TikTok social media and 

collaborating with local influencers. 

Keywords: Content Marketing, E-WoM (electronic word of mouth), 

Purchasing Decision, Generation Z, Bebs Cake 

 

 

 

 



 

xii 
 

DAFTAR ISI 

SKRIPSI .................................................................................................................. i 

HALAMAN PERSETUJUAN ............................................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

HALAMAN PENGESAHAN PENGUJI ........................................................... iv 

HALAMAN KEASLIAN SKRIPSI ..................................................................... v 

KATA PENGANTAR .......................................................................................... iii 

ABSTRAK ............................................................................................................. x 

ABSTRACT .......................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR GAMBAR ........................................................................................... xv 

DAFTAR TABEL .............................................................................................. xvi 

DAFTAR LAMPIRAN ..................................................................................... xvii 

BAB I. PENDAHULUAN ..................................................................................... 1 

1.1. Latar Belakang ..................................................................................... 1 

1.2. Rumusan Masalah ................................................................................ 4 

1.3. Tujuan Penelitian.................................................................................. 5 

1.4. Manfaat Penelitian................................................................................ 5 

BAB II. TINJAUAN PUSTAKA .......................................................................... 6 

2.1. Penelitian Terdahulu ............................................................................ 6 

2.2. Content Marketing................................................................................ 8 

2.3. E-WOM (electronic word of mouth)................................................... 12 

2.4. Keputusan pembelian ......................................................................... 14 



 

xiii 
 

BAB III. KERANGKA PIKIR ........................................................................... 18 

3.1. Kerangka Pikir.................................................................................... 18 

3.2. Gambar kerangka pikir ....................................................................... 19 

3.3. Hipotesis ............................................................................................. 20 

BAB IV. METODE PENELITIAN ................................................................... 21 

4.1. Tempat Dan Waktu Penelitian ........................................................... 21 

4.2. Populasi Dan Sampel ......................................................................... 21 

4.3. Jenis Dan Sumber Data ...................................................................... 22 

4.4. Teknik Pengumpulan Data ................................................................. 22 

4.5. Analisis Data ...................................................................................... 23 

4.6. Defenisi Operasional .......................................................................... 26 

BAB V. KEADAAN UMUM DAN LOKASI PENELITIAN .......................... 29 

5.1 Profil Bebs Cake .................................................................................... 29 

5.2 Struktur Organisasi Tokoh Bebs Cake .................................................. 29 

BAB VI. HASIL DAN PEMBAHASAN ........................................................... 30 

6.1. Identitas Responden .............................................................................. 30 

6.2. Uji Hasil Instrumen Penelitian.............................................................. 33 

6.3. Hasil Uji Asumsi Klasik ....................................................................... 35 

6.4.  Hasil Uji Regresi Berganda ................................................................. 38 

6.5. Pengujian Hipotesis .............................................................................. 39 

6.6. Pembahasan Hasil Peneletian ............................................................... 43 

BAB VII. PENUTUP ........................................................................................... 47 

7.1. Kesimpulan ........................................................................................... 47 



 

xiv 
 

7.2 Saran ...................................................................................................... 47 

DAFTAR PUSTAKA .......................................................................................... 48 

LAMPIRAN ......................................................................................................... 52 

  



 

xv 
 

DAFTAR GAMBAR 

Gambar 3. 1 . Kerangka pikir ................................................................................ 19 

Gambar 5. 1 Struktur organisasi ............................................................................ 29 

Gambar 6. 1 . Scatterplot....................................................................................... 38 

 

 

 

 

 

  



 

xvi 
 

DAFTAR TABEL 

Tabel 6. 1  Karakteristik Responden Berdasarkan Umur ...................................... 30 

Tabel 6. 2 Karakteristik Responden Berdasarkan Umur ....................................... 31 

Tabel 6. 3 Karakteristik Responden Berdasarkan Tingkat Pendidikan ................. 32 

Tabel 6. 4 Hasil Uji Validitasi ............................................................................... 34 

Tabel 6. 5 Hasil Uji Reabilitas .............................................................................. 35 

Tabel 6. 6 Hasil Uji Normalitas Shapiro-wilk ....................................................... 36 

Tabel 6. 7 . Ringkasan Hasil Uji Multikolinieritas ................................................ 37 

Tabel 6. 8 . Output Regresi Linear Berganda ........................................................ 38 

Tabel 6. 9 Ringkasan Hasil Uji T .......................................................................... 40 

Tabel 6. 10 Hasil Uji F .......................................................................................... 41 

Tabel 6. 11 . Adjusted R Square ............................................................................ 42 

 

 

 

 

 

 

 

 

 



 

xvii 
 

DAFTAR LAMPIRAN 

Lampiran 1. Angket Uji Instrumen ....................................................................... 52 

Lampiran 2 . Data Angket Uji Instrumen .............................................................. 59 

Lampiran 3 . Identitas Responden ......................................................................... 61 

Lampiran 4 .  Hasil Output Analisis ...................................................................... 63 

Lampiran 5 Uji Asumsi Klasik .............................................................................. 68 

Lampiran 6 Hasil Analisis Regresi ........................................................................ 69 

Lampiran 7 Analisis Koefisiensi Determinasi ...................................................... 70 

Lampiran 8 Dokumentasi Penelitian ..................................................................... 71 

Lampiran 9 Surat Izin Penelitian........................................................................... 77 

Lampiran 10 . Surat Telah Menyelesaikan Penelitian ........................................... 78 

 

 

 

 

 


