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ABSTRAK 
FIRMAN, 2025, dengen judul “Pengaruh Cost Saving, AI Adoption, Customer Tech 

Savviness terhadap Kinerja Pemasaran pada UMKM di Rumah BUMN Kota Parepare” 
Pembimbing 1 Fatimah dan Pembimbing 2 Sariana Damis. Skripsi Program Studi 
Akuntansi Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Parepare (UMPAR) 

Penelitian ini menunjukkan bagaimana Pengaruh Cost Saving, AI Adoption, 
Customer Tech Savviness terhadap Kinerja Pemasaran pada UMKM di Rumah BUMN 
Kota Parepare. Dengan menggunakan teknik pengambilan sampel yang dikenal dengan 
random sampling, penelitian ini menggunakan data primer dari 120 sampel pelaku UMKM 
binaan Rumah BUMN di kota Parepare. Model SEM SMARTPLS 4 dan SPSS Ver. 30 
adalah alat analisis data yang digunakan dalam penelitian ini. Temuan penelitian 
menunjukkan bahwa meskipun AI Adoption dan Customer Tech Savviness berdampak 
pada kinerja pemasaran, namun Cost Saving tidak berpengaruh pada kinerja pemasaran. 
Namun secara simultan, Cost Saving, AI Adoption, Customer Tech Savviness semuanya 
berdampak pada kinerja pemasaran pada UMKM di Rumah BUMN di Kota Parepare. 
 
Kata Kunci: UMKM, Penghematan Biaya, AI, Kecerdasan Teknologi Pelanggan 
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ABSTRACT 
FIRMAN, 2025, with the title “The Effect of Cost Saving, AI Adoption, Customer 

Tech Savviness on Marketing Performance in MSMEs at the Parepare City BUMN House” 
Supervisor 1 Fatimah and Supervisor 2 Sariana Damis.  Thesis Accounting Study Program 
Faculty of Economics and Business, University of Muhammadiyah Parepare (UMPAR) 

This study  show how the Effect of Cost Saving, AI Adoption, Customer Tech 
Savviness on Marketing Performance in MSMEs at the Parepare City BUMN House. By 
using a sampling technique known as random sampling, this study uses primary data from 
120 samples of MSME players assisted by BUMN Houses in the city of Parepare. SEM 
SMARTPLS 4 model and SPSS Ver. 30 are the data analysis tools used in this study. The 
research findings show that although AI Adoption and Customer Tech Savviness have an 
impact on marketing performance, Cost Saving has no effect on marketing performance. 
But simultaneously, Cost Saving, AI Adoption, Customer Tech Savviness all have an 
impact on marketing performance in MSMEs in BUMN Houses in Parepare City. 
 
Keywords: MSMEs, Cost Saving, AI, Customer Tech Savviness 
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